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Methods

Sample and data collection procedure

The research| context was Portuguese restaurants in Macau, a competitive destination for
gourmet food. Accompanying the development of casino business and leisure activities,
various eateries have flourished in Macau. Today, a plethora of international cuisines exist,
ranging from French, Italian and German to Japanese, Korean, Cambodian, Thai and Indian.
The most distinctive cuisine in Macau is Portuguese as a result of Portugal’s more than 400
years of colonial rule. The cuisine was inscribed in the Macau Intangible Cultural Heritage
List in 2012 and eating Portuguese food has become one of the must-be-experienced tourist

activities in Macau.

The §tudy samples were mainland Chinese and Taiwanese| who constitute the major
tourist markets in Macau. Mamland China and Taiwan have a vast heterogeneous market,
and consumer behavior can be affected by the economic conditions as manifested in
purchasing power, attitudes, lifestvles, media use and consumption patterns (Cui and Liu,
2000; Sun and Wu, 2004).|Thus, the profile of these respondents fits the research purpose of
ths A"
The data were acquired from two different Snurcesbrunary survey data were collected
by the authors and secondary data were collected from the statistical authority in China and
Taiwan (see details in subsequent sections). The survey procedure was conducted in several
Steps. First, a st ol Portuguese restaurants was created; 23 full-service outlets were )
included in the study on the basis of accessibility, food authenticity and popularity. Second,
a quota sample was established from the selected restaurants by targeting 25-30
respondents for popular restaurants and 5-10 respondents for less popular ones. Then, field
investigators were assigned to intercept diners outside the corresponding restaurants while
exiting the venues after finishing their meals. Respondents were greeted and introduced to
the survey objective. A filter question was asked to ensure that subjects were tourists from
mainland China or Taitwan. To reduce response bias, a systematic sampling method was

used in whlch ﬁeld mvesngatnrs approached ever}r ﬂ'urd diner exiting a selected restaurant.

The questu}nnajre was onglnall}r demgned in Engllsh and then translated into Chinese. It
was modified based on multiple rounds of refinements; finally, it was back translated into
English for accuracy. A pilot test was conducted with 12 respondents to improve the quality
of the questionnaire.
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Observed from Figure 3, the proposed strategies: EFS and EEFS are significantly
superior to RS. The correctness of EFS is close to 70 percent when <15 cm.
As 7 increases, the curve of EFS is close to EEFS and it can reach nearly 85 percent.
The main reason is that the contributions of end users’ feedbacks will be reduced when
the relaxing of 7 reaches some point.

On the other hand, in the four sub-figures of Figure 3, it is easy to discover that for
each sub-figure the three curves ten ight lin 1es ti
larger than 25. The reason has the following two issues. The first one is because with
the increasing of queries times the queries results have achieved the “best” solution and
it cannot optimize the results further even though increasing the users’ feedbacks.
The second one is that when the queries times are large enough, increasing the users’
feedbacks are invalid to increase the correctness, once the data provided by the data
sources are all error. The results selected from them are certainly the wrong choices.
This problem can be resolved by introducing the existing mechanisms to help data
sources improve their “bad” data.
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Discussion

‘The academic debate on supply chain skills started by Murphy
and Poist (1991) and van Hoek (2001) is still ongoing (Bak
and Boulocher-Passet, 2013; Myers ez al., 2004; Sohal, 2013;
Dubey and Gunasekaran, 2015). An understanding of the
“bigger picture” of supply chain skills is deemed to be
necessary to bridge the gap between the supply chain needs
and associated skills required (Bak and Boulocher-Passet,
2013). Previous research on supply chain management skills
covered the USA, Australia and the Far East (Bak and
Boulocher-Passet, 2013) with few providing a general outlook
on UK supply chain skills needs (van Hoek, 2001; van Hoek
et al., 2011). Hence, the current study based on a UK
university has provided an insight into the skills impact and
changing focus on key supply chain skills in an increasingly
competitive global environment.

@ u-lu'\-ldll!, ¥YALIL OViiin Guaaowv Lla'mb \.Ayuom» o "Ull\ylu\-b

stress through undertaking an industrial placement year.
Although graduates are well equipped with technical supply
chain skills, the findings supported a greater emphasis towards
the behavioural, decision-making and people management
skills, highlighting key areas for further research. The
inclusion of skills identified (behavioural, decision-making
and people management skills), business ethics and specialist
training (i.e. six sigma, CPC) can be further developed
through innovative and collaborative relationships between
industry and higher education, such as mentorship schemes
and company based projects.

First, the changing competitive global environment indicated
the inclusion of new supply chain skills requiring specialist
training in areas such as lean, six sigma, CPC and regulations. An
understanding of the application of regulations has been
identified as a crucial requirement as part of decision-making
skills, especially in relation to national and international laws and
regulations (e.g. environment, exports, imports) and rules and
regulations involving health and safety and employment law
because many management decisions are bound by both external
laws and internal rules and regulations.

Second, the findings indicated that not all skills are weighted
equally and different levels of emphasis have been placed by the
respondents on the identified skills. For example, although
previously identified as a key enabler within the supply chain
(Bowersox, 2002; Kirby, 2003; Mangan and Christopher, 2005),

However, it should be noted that the findings are relevant to
one UK-based university setting and its stakeholders based on
25 skills assessed and may not reflect other UK universities,
where variances across supply chain teaching might exist
(Mangan and Christopher, 2005). Indeed, a need for a wider
UK based study was evident through successive calls by
researchers undertaking studies on supply chain management;
current education provision, practitioner viewpoints; future
supply chain skills needs and collaboration between industry
and teaching (van Hoek er al.,, 2011; Bak and Boulocher-
Passet, 2013). Hence, the findings of the study need to be
tested in a wider UK higher education setting.

Conclusion and research implications

This study began with a discussion of existing supply chain
skills identified in the academic literature. The discussion
surrounding supply chain skills needs is not new (Bowersox,
2002; Kirby, 2003; Mangan and Christopher, 2005; van Hoek
et al., 2011; Bak and Boulocher-Passet, 2013), although the
emphasis on specific skills areas has evolved over time. Supply
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1. Introduction
In recent years, with the rapid development of the internet and information technology, leading |
companies highly value the virtual brand community because of its unique superiority.
In virtual brand communities, companies can not only acquire customers’ timely feedback on
products and services, but also identify loyal customers according to their behaviors
(e.g. giving advice and participating in exciting programs and creative design activities).
With more and more companies realizing the value of virtual brand community, featured
companies worldwide have been establishing their virtual brand community these years.
Successful examples in China include Weiphone (the Chinese virtual brand community of
Apple Inc.), Huafen Club (the fan club of Huawei) and Xiaomi BBS (the BBS of Xiaomi). As a
virtual brand community that has millions of active users, Huafen Club has over 40m
registered users, and the average posting amount is above 200,000 per day. User-generated
content in this club has been a strong and convincing advertisement for Huawei. Moreover,
by participating in activities of the virtual brand community, customers can satisfy their
demand, such as helping improve products/services and getting rewards and trust from

other community members. It allows customers to perceive more value from this brand, and
in turn, further reinforces their willingness to participate in value co-creation. =
As mentioned above, customers’ participation in value co-creation is beneficial to companies
as well as to themselves. From the perspective of companies, customers involving in value
co-creation can help develop new products/services by the wisdom of crowds. Besides,
the feedback from customers can help companies improve service quality, and in turn, these
companies will perform better and gain customer loyalty (Casalo ef al, 2007). And for
customers, participating in value co-creation can not only help them satisfy their needs and gain
a sense of achievement, but also give them a chance to gain extra rewards (ie. material and
mental rewards) from the company, and also gain admiration from other community members.
This indicates the importance for companies to understand the factors influencing customers’
willingness to participate in value co-creation of the virtual brand community because it is the
foundation and the guarantee of improving customer satisfaction and customer loyalty.
' However, |most extant literature focused on the construction of virtual brand
C and customer participation _behaviors (Dholakia et al. 2004; Royo-Vela and
Casamassima, 2011; Kaur ef al., 201§). As there is limited research that explores the factors
mnfluencing customers participating m value co-creation of virtual brand communities, this
study aims to investigate the following two questions:

RQI. In virtual brand communities, which factors will influence customers’ willingnes
to participate in value co-creation?

RQ2. How does customer’s involvement moderates the relationship between influencin
factors and users’ willingness to participate in value co-creation?
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9. Conclusions

This research investigated the impact of compatibility, relative advantage, perceived B
enjoyment, complexity, perceived cost, perceived value, and PAFS on purchase intentions. | iz
The proposed Todel and empirical firdings Comtripute d Tore thorougit understanding o
users’ behavioral intentions to purchase a GPS navigation app. Specifically, this study makes
three important contributions to the theoretical development of app purchase behaviors.
First, the authors modified and extended VAM to explain users’ behavioral intention to
purchase a paid GPS navigation app. This has rarely been explored 1n the existing literature.

Thus, this study points app purchase behavior research to a new direction. Second, findings

are evidence that compatibility, relative advantage, perceived enjoyment, complexity, and
perceived cost significantly influence purchase intentions through the mediation of perceived
value. Importantly, perceived cost was found to be significantly and positively related to
perceived value. Third, the empirical results indicate that PAFS weakens the positive
relationship between perceived value and purchase intentions. This is a new finding that helpg &
fill the knowledge gap related to the moderating effect of PAFS on purchase intention in e
previous research.
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Abstract

Purpose — The purpose of this paper is to juxtapose the contemporary views of industrial
relations (IR) and human resource management (HRM) with the ideas expressed by

Chester Bamard.

Design/methodologyfapproach — The paper analyses Chester Barnard's views along the
four premises that underlie contemporary perspectives on the fields of IR and HEM.

Findings — Bamard's main points: that sincerity and honesty of management is crucial to
developing an individual employee's will to collaborate, and that collective cooperation is
superior to collective bargaining are found to resonate well with the contemporary views
and provide a clear indication for Bamard's preference of human resource perspective to
the IR perspective.

Practical/Social implications — This paper provides Barnard's practical insights into why
managing |IK and HR by policies leads to poor management.

Originality/value — This paper is the first to recognize Barnard's unigque contribution to
contemporary perspectives on R and HRM disciplines.
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Better grounding of the problem. You imply that you do not wish to see a tutorial to CAR (even
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read like a tutorial-like introduction sections of the MISQ readership may not be familiar with CAR).

of action research. In a rewrite We concur with you and have removed the tutorial aspects. The

there are two things that | would front end of the paper (pages 2-5) has been revised in order to

like to see instead. outline the research and practical problems that we focused on.

| would expect a clearer attempt to We agree that the research-practice gap needs to be positioned

establish the research-practice gap clearly as an intellectual challenge (as highlighted on page 3).

as an intellectual challenge. This is We have now deliberately positioned the paper in this way with

the main theme of the paper and it the challenge manifested in the action-research dichotomy,

would therefore be useful to where either action or research tends to be the focus of action

substantiate your understanding of research projects (as explained on page 3). We also
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etal., 2012; . : - - Johnson-Farmer and Frenn, 2009}.;

Jung and Lee, 2018). Therefore, understanding adult professionals U-LE regarding behavior,

cognition, and ...«

In the u-learning field, most ... toward academic settings forlooking at students i... o Author
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corporate training directors hasless referenceshave fewer resources derived from research to
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) Tip: Comma: i.e. and e.g. (AmE): In American English, place a
engagement{LE}). Our study has focused on adult employee’s u-learning engagement {U- comma after the latin abbreviations "i.e.,” and "e.g.,"+
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feelings. from a learning system design perspective (Cho et al., 2009: Hsiao, 2013; Islam,
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